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This report will give you a high level overview on integrating 
social media into an ecommerce website. 
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About WebBizIdeas: 

Ideas—Our MISSION is to help startup and established businesses build better websites, 
marketing online, and engage effectively in digital media. 

 WebBizIdeas.com is a new media development firm based in Minneapolis Minnesota. We offer 
competency in multiple fields: Social Networking, Dating, Ecommerce, Content Management 
(CMS), SEO, Mobile Apps, Business Planning, Website Prototyping, and Business Consulting.  

 Our consultants work with any business to develop an idea, create the blueprint, produce the 
code, and market the end result. A combination of waterfall and scrum methodology gives us 
an advantage when making custom websites from scratch. This proven methodology ensures 
you will get the website you envisioned every time.  

 OUR PROCESS: Learn more about our web development process. 



 

Get Started with Social Engagement P a g e  | 3 WebBizIdeas.com – (800) 993-2249 
 
 

WHY INTEGRATING SOCIAL MEDIA MAKES SENSE 
If you’ve spent any amount of time on Facebook you will ultimately see someone mention a 
product or service. It might be the latest offering from Apple, the movie coming out this week, 
or the restaurant that they just visited. The point is these conversations are already happening.  

"Social networkers” spend less time viewing traditional media and have more discretionary 
income and a greater penchant for online 
shopping than non-social networking site users. 

Consumers are increasingly wanting to share 
the purchases and things that they buy with 
their social circle. (Nelson, 2006).  

According to a recent Nielsen survey, social 
media networks not only claim more users than 
e-mail but are growing at a faster rate (31 
percent for social media versus 21 percent for 
email) in markets such as the US, Australia, 
Europe and Brazil.  

The impact of these social customers can be assessed by the rule of thumb that says while only 
10 percent of social media users regularly post, their content reaches 90-95 percent of lurkers. 

THE REAL VALUE 
The real value in Facebook and other social networks is in their exponentially powerful word of 
mouth marketing. Where marketing was once an expensive game of cat and mouse that 
required an investment in costly ad space or air time in an effort to hopefully have your 
message seen by your audience when they were ready to buy, social networking uses the 
power of peer recommendations to spread the message to a much more captive and engaged 
audience. 

New research indicates that more than 75% of consumers trust peer recommendations of 
products and services, while less than 15% trust paid advertising. The opportunity to tap into 
this trusted form of communication to market your e-commerce business is huge, so it’s 
important to think beyond your immediate network and find creative ways to encourage fans 
to spread the message about your business. 

 

We've reached the point where 
social networks are simply "where 
we hang out" online. People are not 
only having conversations. They're 
sharing pictures. They're playing 
games. They're looking for 
information. They're using social 
networks to help them make 
purchase decisions. 
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PRODUCT RATINGS 
Applications like product reviews, recommendations and ratings are years old, and emerged as 
the most popular social media tools way before the term “social media” was actually coined. 1 
Making product ratings a core part of the experience are key for building social proof and 
driving sales for some of your best performing products. 

TOOLS FOR SOCIAL ECOMMERCE 
One important aspect of integrating social media into eCommerce is giving your customer or 
potential customer the ability to easily share your products. We recommend the below services 
for all ecommerce driven websites: 

 

While integrating social media with your e-commerce presence may be free, it may still come at 
a price: your valuable time. Maintaining multiple online presences, pages and feeds can be 
extremely time consuming. Fortunately, with the right e-commerce platform, you can easily 
integrate—and automate—these efforts to save time. 

First, build a Twitter applet, Facebook “Like” button and a blog feed directly 
into your storefront to make customers aware of your social presence and 
make it easy for them to find you. 

Second, choose an e-commerce platform provider with social media 
integration tools that automate the distribution process. This way, when you 
add a new product, launch a promotion, post a new blog article or have any 
other bit of news to share, the message is distributed instantly and automatically across all the 
social networks you’ve established. With just a single point of contact to spread the message 
across multiple platforms, you can dramatically reduce the amount of time you invest in social 

                                                      
1 http://www.adotas.com/2010/02/social-media-and-e-commerce-go-hand-in-hand/ 

• Integrate Facebook Like button into each product page and category 
• Provide easy way for someone to share via email 
• Integrate Twitter share 
• Integrate Facebook share button 
• If your target market is younger integrate MySpace 
• Integrate social bookmarking sites such as De.Lecious.us 
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media management to improve efficiency without sacrificing valuable customer engagement. 
(Onistsuk, 2010) 

CUSTOMER SERVICE 
Social media has made your average user sophisticated enough to know 
the difference between "customer care" and PR. Corporations that try to 
confuse the two could confuse customers, and potentially suffer even 
more in the long run. 

Customer service isn't a silo; it requires excellence 
across multiple channels and still excludes non-social 
media consumers. (Shayon, 2010) 

Some American companies that have been early 
adopters in the space have witnessed measurable 
benefits. One such case is Frank Eliason's turnaround 
at Comcast. Another example is at the end of FY 2009-
2010, Dell's 'chief blogger' Lionel Menchaca 
announced that Dell is not only servicing customers 
through social media but made revenues of the tune 
of $6.5 million, double the preceding year. (Nandi, 
2010). 

If you are considering building an eCommerce website one element of your plan should include 
how you will provide customer relations within social media. 

  

"Twitter is like a tragically 
hip New York night club," says 
Bob Warfield, CEO of 
Helpstream, which provides 
customer service technology to 
companies. "It is a cool, easy 
way for companies to engage 
customers in social media. 
But the experience can be 
loud and crowded." 
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SOCIAL COMMERCE E
We’ve included some great examples of how companies are integrating social media and social 
aspects into ecommerce websites.

 

WET SEAL 
Wet Seal uses social media in a unique way. They use the power of the crowd to show what 
outfits Wet Seal shoppers have put together. They then publish this to their community for 
community reviews. 

This leverages the wisdom and creativity of it’s customers. It also provides social validation of 
fashion choices that enhances selling. You could call this user
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CHARMANDCHAIN.COM
CharmAndChain.com, an online jewelry boutique, has incorporated wor
into their Facebook page by offering an incentive for the customer to tell friends about the 
store.  

By inviting 10 friends to become a fan on Facebook, follow on Twitter and join the mailing list, 
the customer is entered into a swee
Charm and Chain is spread exponentially.
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CharmAndChain.com, an online jewelry boutique, has incorporated word-of-mouth marketing 
into their Facebook page by offering an incentive for the customer to tell friends about the 

0 friends to become a fan on Facebook, follow on Twitter and join the mailing list, 
the customer is entered into a sweepstakes to win a $300 gift certificate. The message about 
Charm and Chain is spread exponentially. 
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1-800-FLOWERS.COM
1-800-FLOWERS.com does a good job of pulling its social media all together by including a link 
to its Facebook Fan Page right on the fron

You can see from their Facebook Wall Page that 1
URL as well as its Twitter address right at the top of the page. This is a great idea if you fans or 
visitors that use both Facebook and Twitter. 
form of social media communication.
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COM 
FLOWERS.com does a good job of pulling its social media all together by including a link 

to its Facebook Fan Page right on the front of the site.  

You can see from their Facebook Wall Page that 1-800-FLOWERS.com includes both its website 
URL as well as its Twitter address right at the top of the page. This is a great idea if you fans or 
visitors that use both Facebook and Twitter. It also shows that you’re not just limited to one 
form of social media communication. 
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1-800-Flowers has taken this idea to the max (see image above). It was the first ecommerce site 
to launch a Facebook store, allowing customers to browse and purchase its products directly 
through Facebook. 

FAST TRACK YOUR ECOMMERCE WEBSITE 
One of the things WebBizIdeas can help you with is coming up with a rock solid development 
and engagement plan that gets to the heart of your target market.  Not only do we help you 
with ideation and creative concepts we also know how to implement and put into practice all 
the step necessary to have a successful web development and social engagement strategy. 

We focus on results and what is going to make a difference for your business. Learn more about 
our web development process. We follow and have created a four phase process to social 
engagement. To learn more about our social engagement strategies visit our Social Media 
Engagement Page. 

To Get Started Contact WebBizIdeas: 
To get started now fill out our Contact WebBizIdeas Form 

Or give us a call directly:  952-935-4852 - Toll Free: 800-993-2249 
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